Fatally Outmoded Is Your Point of View?'": Vanity Fair's Articulation of Modernist Culture to the Modern Reader," Kalich reveals the logic of the simultaneous, seemingly paradoxical, sacralization and popularization of literary modernism. Showing how Vanity Fair's editors mainstreamed irony and disaffection, Kalich firmly establishes this mass-marketed periodical as a key location for the marketing of the ostensibly anti-popular modernist aesthetic and cannily reads the methods by which elite culture is made attractive to the aspiring audience.
Aspiring audiences are likewise the subject of Cheryl Oestreicher's article, "Readers of Joshua Loth Liebman's Piece of Mind." The readers of this religious self-help manual were not aspiring to cultural sophistication, but they sought the kind of satisfaction, comfort, and inner peace that a burgeoning therapeutic culture was beginning to hold up as an ideal. Oestreicher finds in reader letters to Liebman evidence for the blurring of psychological and religious categories of self-understanding that have been posited elsewhere in theoretical histories of the period. This continued piecing together of archival evidence of reception is a valuable contribution to the historiography of reception. Oestreicher additionally demonstrates that Liebman's rabbinical background was no barrier to his attracting readers of all religious stripes but was in some cases an aid to their receptiveness to the wedding of spiritual and psychoanalytic approaches to mind.
Finally, Daniel Cavicchi's "Fandom before 'Fan': Shaping the History of Enthusiastic Audiences" offers a historical overview of the notion of fandom and a prolegomenon to future intersectional work between fandom studies and reception study. Like Rubin, Cavicchi takes as his focus the experiences of audiences of musical performances, finding in that rich history a long trajectory to the behaviors contemporary scholars term "fannish." His location of fan activity, of fan engagement and self-making through audience behavior, draws connections as well to a nineteenth-century moment when larger audiences with more diverse socioeconomic backgrounds were able to encounter more widely disseminated cultural productions. His call to extend audience studies to "individual research of pre-1900 audience practices in all their diversity" is one that this journal hopes to take up in future issues. Both Rubin's and Cavicchi's pieces began life as plenary talks at two of our Reception Study Society conferences, in 2013 and 2011, respectively. The wealth of exciting scholarship and criticism that was presented at these two meetings is matched by the rich and multifaceted work that has appeared in new books published in 2012 and 2013. Ten of these are reviewed in this issue, and they span a range of subjects from literary studies and classical reception study to cultural studies, the history of the book, and mass-culture reception. Those interested in the first two areas will want to take a look at Charlotte Templin's In addition, this issue continues the feature begun with the 2012 issue of Reception: a bibliography of other new books of interest to scholars in audience and reception studies. The more than forty books in the field published in the last year and a half provide further testimony to the continued vitality and exciting work being produced today in reception study.
Before our next RSS conference in 2015 we will present a second special issue of Reception, coedited this time by Philip Goldstein and Patrocinio Schweickart and focusing on cross-cultural reception. The RSS is also partnering with CERES in Belgium to plan a first-ever international conference on reception studies in 2016. With so much critical momentum behind audience studies from scholars of literature, history, sociology, communications, and mass media, we anticipate a very bright future for reception study-and for Reception.
